
“Economic growth is driven by women.” 
~ The Economist
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Program Overview

AWE™ is an alliance-based 
educational and marketing 
campaign for the global 
women entrepreneurs’ 
movement – created to tell the 
story of women entrepreneurs and 
of how, by Accelerating Women 
Entrepreneurs™, we can increase 
prosperity, eliminate poverty, and 
advance peace. 

The campaign is designed to attract 
attention, energy, and resources 
to support women entrepreneurs 
worldwide to exponentially accelerate 
the number, scale, and positive impact 
of women entrepreneurs around 
the world, particularly in developing 
countries.

By engaging global audiences, 
including academia, governments, 
multi-national corporations, NGOs, 
community groups, entrepreneurs, 
executives, and professionals AWE 
will:

q  Foster widespread recognition
 of the social and economic value, 
 and high leverage, of investing 
 in women entrepreneurs world-
 wide, and of the role women 
 entrepreneurs play in advancing 
 broadly distributed prosperity 
 and promoting peace;
q Effect legal reforms that facilitate 
 enterprise creation for women 
 around the world, especially for 
 women living in poverty; and
q Attract capital, technical 
 expertise, mentoring, and other 
 resources to support women 
 entrepreneurs to flourish.

AWE Rollout Plan

Fall 2009
q  AWE web portal launch
q Initial AWE product release
 o A collaborative on-the-ground
  AWE product development 
  and training program is 
  underway in the Middle East 
  with Beyond Words, an Israeli 
  nonprofit dedicated to bringing 
  peace through the 
  empowerment of women.
q  WOW Vancouver Conference with 
 AWE module – October 2009
q  AWE Conference at The 
 Crossings in Austin, TX – late 
 2009 or early 2010
 o For thought leaders, leaders of 
  organizations with on-the- 
  ground programs, funding 
  organizations, women   
  entrepreneurs and executives, 
  AWE Entrepreneurs
 o Videotaped for : Live web-cast, 
  Post event eConference, 
  Promotion clips for ongoing 
  campaign, Inspirational and 
  educational videos for aspiring 
  and emerging women 
  entrepreneurs
q  Media event to announce AWE 
 launch in conjunction with AWE 
 conference

Winter 2010
q  AWE eConference
q  AWE College campus and 
 conference tour
q  AWE book release
q  AWE Product releases

AWE Action: Through the 
AWE campaign, individuals and 
organizations will be invited and 
guided to:

q   LEARN About AWE and the 
 underlying ideas and facts. 
 About AWE entrepreneurs, their
 businesses, communities, and 
 cultures
q BUY AWE products 
 produced 
 by women entrepreneurs
q INVEST: Lend to, invest in,  
 contribute to AWE entrepreneurs
 and their businesses.
q SUPPORT: Mentor, volunteer, 
 provide services to AWE 
 entrepreneurs and their 
 businesses. Advocate for legal 
 and cultural reforms to provide 
 access to opportunity for women 
 entrepreneurs.
q   JOIN: The AWE Movement.
q   ENGAGE: With the program, 
 AWE entrepreneurs and their 
 businesses.

“. . . empowerment has come to the women of Bangladesh -- even the poorest 
women in Bangladesh. It’s tremendous. It’s a dramatic change that has taken 
place. Women have access to money. They can now plan. They can now 
dream. Their children are in school. . . . New communities are emerging. A new 
generation is emerging.” 
   
  ~ Dr. Muhammad Yunus, founder, Grameen Bank &
                   2006 Nobel Peace Laureate



“Forget China, India, and the internet: economic growth is driven by women.” 
~ The Economist
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Program Overview

Founded by John Mackey, CEO of Whole Foods Market, 
and innovative educator Michael Strong, FLOW is 
dedicated to “liberating the entrepreneurial spirit for 
good” and focusing it on the goals of sustainable peace, 
prosperity, and happiness for all in our lifetime.

www.flowidealism.org

For more information, contact

Jeff Klein
FLOW, Executive Director & 

Chief Integration Officer
Jeff@flowidealism.org • 415.497.0996
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Metrics of Success: The success of the AWE campaign 
and growth of the AWE movement will be measured by:

1.  Growth in the number, size, and impact of women-owned
 businesses

2.  Purchases of products and services from women-owned 
 enterprises and of AWE branded products and those of 
 program partners tied into the campaign 

3. The women measured by 1 and 2 above report that stabil-
 ity, increased peace and well-being, long-range planning,
  improved education, and/or peace have become long-
 term parts of their lives

4.  Volunteer and mentoring in support of women
 entrepreneurs and their businesses.

5. Contributions, loans, investments made to women-owned 
 enterprises and to organizations supporting them 

6.  Advocacy, education, and political/financial leverage 
 applied to advancing legal reforms 

7. Capital and other resources invested in the Women 
 Entrepreneur Empowerment has increased 

8. Number of people who “join the movement” has increased

9. Number of people who invite others to join has increased

10. Depth of engagement and longevity of members has 
  increased

11. Actions people take who are part of the movement are 
  supportive, ongoing and increasing

The AWE Alliance – catalyzed by FLOW to facilitate 
multi-sector collaboration, draws on the assets, resources, 
and capabilities of various Alliance Partners, and advances the 
shared objectives of the program while also addressing specific 
Partner organizational needs and objectives.

q  Media partners will provide programming and advertising 
 time and content.
q  Retail partners will provide point-of-sale exposure and 
 opportunities for action. 
q  Other corporate partners will provide product and 
 promotional tie-ins, distribution channels, and access to 
 stakeholders. 
q  Non-profit partners will provide content, credibility, access 
 to stakeholders and relationships.
q  Grass-roots marketing and public relations firms 
 will provide sustained, extensive exposure for the program 
 and program partners.

We strive to bring coherence to a vast and disparate com-
munity of organizations and individuals working to support 
women entrepreneurs, and to create a unified movement with 
a coherent image and message.


